N7 Harvard Business Review

b/ wERTE 2RI g

>R
2012.11

HBR




HBR in the News

= “Almost single-handedly sets the management agenda. ”—
Economist
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= " There is no denying HBR's clout. ”— Financial Times
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=  “Widely considered the bible of management theory. ”—
Wall Street Journal
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HBR in the News

“Estimable. ”— Forbes
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“A publication that for years has uniquely bridged the
gap between business academia and the real world, setting
the former's intellectual agenda and, through its
exceptional editing, making it accessible to the latter. ”—
Economist
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Thank you for your attention!
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